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Sharing experience, creating value
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we need to join forces

At first glimpse the world of 
science and the world of jour-

nalism are not very compatible,” 
Professor and Dean Ulla M. Wewer 
stated as she welcomed the 150 
European science journalists that 
had found their way to the Faculty 
of Health Science in Copenhagen 
for the first European Conference 
for Science Journalists.

“It seems to be two very different 
languages that are spoken. The 
language of science is abstract, 
complicated, non-visual, imperso-
nal and static. On the other hand, 
the language of news reporting is 
concrete, simple, visual, personal 
and full of action,” she continued.

Yet both professions are in the 
same business. Both ask questions, 

seek answers and offer insight. And 
even though the immediate audi-
ence might be different, the main 
aim is to seek to enlighten and fo-
ster progress.

“This is our common reference 
and the reason why the couple – 
science and journalism – fell in love 
in the first place,” Wewer said.

Referring to a science blog in The 
Guardian in which the chief on-
line editor of Nature discussed the 
common criticism that scientists 
accuse journalist of, Wewer recog-
nize the concerns of hyperbolic 
headlines, tabloid focus, short for-
mat and lack of reservations, which 
make the conclusions stand out as 
too certain.

Therefore the faculty encourages 

the scientist to communicate dire-
ctly with the public. Nevertheless, 
science journalism is part of the 
puzzle in order to get scientific 
outreach.

“All I am saying is that this love 
affair will not be easy, but on the 
other hand also not that difficult. 
As with all couples, animated con-
versations will definitely be part of 
the process, and possibly, or rather 
hopefully, make this love-affair en-
lighten the way the general public 
digests news to foster progress,” 
Wewer said.

“After all, this is what married 
couples do  –  make each other bet-
ter.  vbetter”.

Photos: 
Thomas Steen Sørensen 

WELCOME - European Conference for Science Journalists 2014

”



5

we need to join forces

W e live in interesting times,” 
president of the Danish As-

sociation for Science Journalists Jens 
Degett stated, as he welcomed the 
attending  European science journa-
lists.

“There has never been more scien-
ce to report. The world is developing 
faster than ever. We have better ac-
cess to knowledge than any time in 
history, and the knowledge is accele-
rating by astronomic speeds,” Degett 
continued.

Hovever, the media have been hit 
by an economic and structural cri-
sis. People have become used to get 
access to news for free, and it is now 
difficult to survive as a journalist. In 
some cases this results in simplistic 
reporting on results or just simply 

press releases with an added byline.
Even though surveys from Euroba-

rometer show that science is one of 
the top three priorities for readers, 
the gatekeepers of the media are 
not aware of the possibilities to use 
science and new knowledge in the 
coverage. Science journalists have to 
find new solutions. 

The conference was therefore de-
dicated to examples of best practice, 
to newsrooms that have given space 
to science and to new initiatives due 
to new media. With hope for inspira-
tion for all.  v

Conference
for best practice

”
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The 2015 World Conference for 
Science Journalists is going to 

take place in Seoul. Therefore it was 
a great pleasure to welcome Dr. Chul 
Joong Kim, current President  of the 
WFSC.

In his speach, he emphasized that 
conventional media always has been 
predicted to lose its power every 
time a new type of media has been 
introduced, that being radio, TV, in-
ternet etc. But journalism has always 
managed to adapt to new commu-

nication vessels, and even though 
traditional print medias are talking 
about crisis nowadays, it is a matter 
of the media type and not journa-
lism per se. 

“Today the role of science journa-
lists should be reinvented. Our role 
is no longer the center forward of 
the soccer field who scores the goal, 
but we should become a mid-fielder 
who distributes the goals. For this, 
we have to work together globally,” 
Chul Joong Kim said.

Lastly he encouraged the journa-
lists present to suggest topics for the 
coming conference in Seoul. 

“The 2015 World Conference of 
Science Journalists in Seoul is also 
focused on the roles and the future 
of the science journalists. If you wish 
to share any ideas and thoughts with 
us, it will be appreciated and we will 
try to have it applied to our program. 
I hope we will be able to initiate 
discussion more in depth next year 
in Seoul.”  v

From Copenhagen 
to Seoul

FROM COPENHAGEN TO SEOUL - European Conference for Science Journalists 2014
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President of European Science 
Journalists Association (EUS-

JA) Satu Lipponen urged science 
journalists to make more noise for 
the profession of science journa-
lism, so journalists with specialized 
knowledge will not become a dying 
breed.

The day before EUSJA had a held 
a strategy day, and inspired by the 
many new challenges in the nature 
of medias the theme was reinven-
ting EUSJA

This was in order to develop new 

business models, promote better 
training and basically grab the op-
portunity that a changing media 
landscape also provides.

“Eusja has been building bridges 
across Europe for over 40 years and 
has a commitment to do this in the 
future. We now need to build brid-
ges across the digital age for profes-
sions to survive,“ was the final mes-
sage from Satu Lipponen.  v

Changing.
Critical.

Together.
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   ”... human society builds on 
science. To have democracy 
people need good knowledge. 
If they cannot understand it, 
they cannot act upon it. 
To me today’s science is 
tomorrow’s politics.”

BROADCASTING IN CRISIS - OR NOT? - European Conference for Science Journalists 2014
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How to get science 
into the news flow

 - the Swedish example

There was no room for Jan-Olov 
Johansson in the lofty building 

housing Radio Sweden, the natio-
nal public service radio of Sweden, 
when he was hired as science editor 
in 1992. The first day on the job he 
was called in to the boss who gave 
him the prospects: in six months I 
will close you down unless you show 
some progress.

“I had to come up with something 
and it had to be very quick. I hap-
pened to know the guy who was in 
charge of the news room and ap-
proached him, so that was how it 
started,” Johansson tells, who at that 
point had worked both as a journa-
list and as head of communication 
besides holding a degree in agro-
nomy.

Today Vetenskabsradioen pro-
duces ten weekly radio shows and 
three 3-5 minute science news re-
ports every morning. The morning 
news broadcast is very important, as 
it is the time of the day that most pe-
ople listen to the news. This outcome 

is a result of years of argumentation.
“My argument was that human so-

ciety builds on science. To have de-
mocracy people need good know-
ledge. If they cannot understand 
it, they cannot act upon it. To me 
today’s science is tomorrow´s poli-
tics,” Johansson stated.

 The claim from the management 
was, that science does not interest 
the listeners. The managers just kind 
of knew that. Since the topic science 
was not even a choice in the liste-
ner surveys it was hard to know, Jo-
hansson argued. As a consequence 
in 1998 science was put in a survey 
and came in as the fourth most po-
pular topic. The science department 
subsequently got three minutes bro-
adcast in the mornings. In the next 
survey the topic of science came 
in as the listeners’ first choice. The 
management response was that so-
mething had been incorrectly mea-
sured.

”My conclusion was that you can-
not work with the newsroom, so 

I created my own space. Our aim 
was to give everybody something 
to discuss at the coffee breaks and 
dinners. It helped that two of us had 
been news journalists before, so we 
knew something about how to make 
news,” Johansson explains.

It was also Vetenskabsradioen who 
produced the first podcasts at Radio 
Sweden.

“Again nobody believed in it. Pod-
casts were too long, they said. Nobo-
dy would listen to such long formats 
from the internet. Our podcasts were 
15-20 minutes, which is good if you 
are going to run, or have some other 
task. We proved them wrong. Hu-
mans are curious. They will listen.”

The real problem, Johansson clai-
med, is that most journalists them-
selves are interested in other things. 
Very few have scientific backg-
rounds. As a former editor from The 
New York Times once told him: Jour-
nalists are pack members, so if you 
convince them that science is fashi-
on, they will all follow the trend.  v

In 1992 Jan-Olov Johansson got six months to prove that science had its place in 
public service radio. Today the Swedish Vetenskabsradio (science radio) has won 
the battle against the conservative news editors and is an integrated part of the 

news flow in Swedish radio But it has been a long fight.
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People say they like science. 
They say that they want scien-

ce, but in fact they like the fluff. All 
the quirky and the odd.  And we 
have to deal with that,” professor 
Kathryn O’Hara, CTC Chair in Scien-
ce Broadcast Journalism stated.

So, to make science hit the newsro-
om, storytelling is needed. Yet jour-
nalists that are great science story-
tellers do not exist in the newsroom, 
these skills are not prioritized. One of 
the main reasons is that editors and 
chief-of staff, the gatekeepers, do 
not know much about science. It is 
not on their mind. And since scien-
ce requires special knowledge it will 
often be easier to ignore to avoid 
mistakes. Instead newsrooms often 

go with stories that hold an easy 
wow-factor, such as a new vaccine, 
new data sets and potential disa-
sters due to climate change. While 
stories and angles that are relevant 
to people’s daily life do not make it 
to the news.

This is a fact, O’Hara proclaimed, 
and thus she raised the question of 
whether science even has its place 
in the news. As details on all subjects 
can easily be found on the internet, 
and this especially applies to com-
plicated matters such as science, 
it might not be necessary to serve 
science as news stories. On the other 
hand, if society is truly interested in 
the democratic aspects, then yes, 
science must also be in the news. 

The task for science journalists will 
be to sneak the science into the quir-
ky, funny stuff. O’Hara gives two pie-
ces of advice:

“In general a news story has to 
have some relevance to the audi-
ence. Journalists that cover science 
must put their stories into a position 
that makes it easy to recognize that 
yes, this is a good news story.”

One must make one self attractive 
to the newsroom.

“It struck me a few years back that 
science journalists are not called in 
because the title sounds too specific. 
We are journalists that cover science. 
We should not call ourselves science 
journalists because we will not be 
called in,” O’Hara explains.  v

Sneak science
into the newsroom

BROADCASTING IN CRISIS - OR NOT? - European Conference for Science Journalists 2014

”
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   ”People want a little humour or quirkiness to 
spice up the science . It should not be all spicy. 
Nobody wants a full plate of chillies. 
Just enough to make the dish more interesting.”
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When one door closes it crea-
tes the opportunity to open 

another. So when Georg Dahm and 
Denis Dilba subsequently got the 
sack as the German edition of New 
Science was closed down after less 
than six months, their trust in big 
publishers was shattered. They deci-
ded to do their own thing.

“We wanted to build a kind of ma-
gazine that we think has a future. A 
place that is fun to work, where we 
could test our ideas,” Dahm said.

And so the magazine Substanz was 
conceived: an online weekly magazi-
ne that only brings long stories scat-
tered with ambitious visual content. 
Financed by the entrepreneurs own 
saving accounts and crowdfunding.

“Substanz will be a digital nati-
ve. That is good because not only is 
print distribution crazily expensive, 
but even more important, we do not 
have a print layout that will be be-
efed up for digital. We can invest all 
our energy into digital layout from 
the start,” Dahm explained.

Since there are already great me-
dia outlets in Germany for science 
news, Substanz will take another 
approach. By choosing a format of 
very long stories with lots of backg-

round information and insight into 
how science works over long perio-
ds, they hope to capture a new audi-
ence.

And then there is the tone. The 
two entrepreneurs describe their 
approach as punk rock to science. 
They want to skip the clichés about 
boring scientists and show that 
scientists can also be: ”pretty cool 
guys who work their butts off and 
endure a rollercoaster of boredom 
and defeat and triumph and exhaus-
tion, because they have a passion,” as 
Dahm put it.

Substanz has not yet been pub-
lished. At the moment Georg Dahm 
and Denis Dilba are experimenting 
with both formats and workflow. 
What they already know is important 
is that it is necessary to think about 
visualization right from the start and 
work as a team, writers, editors, art 
directors.

Another thing, which gets attenti-
on, is the development of linear sto-
rytelling. The elements woven into 
the written text are not supposed 
to break the readers concentration 
and make him/her stop reading. The 
elements are supposed to drag the 
reader deeper into the story.

“Then comes the sad question: 
How many of our ideas can we af-
ford? We have calculated an average 
budget per story, and we have to see 
how we can meet that budget in the 
long run when we find our subscri-
bers,” Dahm explained.

Everything up to now has been 
learning by doing. The day-to-day 
work has not settled on a fixed work-
flow. When looking back on the pro-
cess Georg Dahm and Denis Dilba 
can conclude that building a tablet 
magazine might be a way out of the 
crisis, but it is not for everyone.

“The moment you become a pub-
lisher you have to deal with a lot of 
day-to-day-shit you just don’t have 
to put up with as a writer. It is quite 
a challenge to meet all these obliga-
tions and still find the time to do the 
creative work of producing a cool 
magazine,” Dahm said.

“We believe in Substanz and that 
the time is right for more indepen-
dent publishers to come up with 
new ideas for tablet magazines. We 
believe in a growing community 
of publishers that share ideas and 
code,” was the final message from 
the two young entrepreneurs.  v

In the next fifteen minutes we will show you how to blow your savings, how to become a PR 
whore and generally how to work your butt off. With this  introduction, two German entrepre-

neurs had the audience’s full attention. Their  first tablet science magazine comes out soon.

Punk rock 
to science
- and hard work

SURVIVAL KIT FOR A DIGITAL AGE - European Conference for Science Journalists 2014
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ADVICE TO DIGITAL ENTREPRENEOURS
• Get funding to produce a prototype of your 

magazine to attract investors.
• Crowdfunding campaigns are an enormous 

strain to set up, but it is a good way to find an
 audience

• Expect and be willing to do a lot of manual 
labor as well as the creative stuff.

ADVICE TO WRITERS
• Report from the field – not from the desk
• Talk to everybody in the lab
• Do not show  mysterious, sterile 

environments, but how the labs and the
people look on dayly basis
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Are science journalists needed in 
a digital age? It could be argu-

ed that communication officers and 
media-savvy scientists can do the 
job themselves, as everybody can 
push “send” and publish for a world-
wide internet audience.

However, journalists still have 
some basic skills that are needed in 
a fast communicating world.

“In the essence it boils down to 
being able to put scientific efforts 
and results in a political, economical, 
social and moral context, and the 
other way around, being able to add 
a scientific perspective to any kind 
of story,” Dutch freelance journalist 
Joost van Kasteren stated.

Changing this trend will be dif-

ficult though. There are fewer scien-
ce journalists employed by media, 
and freelancers either have to marry 
rich or live like students if they insist 
on doing solely journalism without 
supplementing with the writing of 
press releases and background sto-
ries.

The question is, are these skills 
present in the media landscape? Van 
Kasteren compared science journa-
lists with foreign correspondents, 
who write about things going on in 
other countries, but always in the 
perspective of his/hers audience at 
home. It’s a balance to keep curious 
but on the other hand always have in 
mind what is useful for folks

at home. Science journalists are, in 
a way, correspondents gone native.

“I think, we behave more like 
cheerleaders of science instead of 
watchdogs,”  van Kasteren claimed.

Paying for digital content is one 
way to go, and there might be pe-
ople out there who are willing to pay 
for good science journalism, but it 
leaves us with an unsolved dilemma:

“We run the risk of widening the 
already growing knowledge gap in 
our society between people that can 
and are willing to pay, and people 
who cannot or don’t want to spent 
money. With the ever-increasing in-
fluence of science and technology 
on our society this doesn’t sound 
like a healthy development for our 
democracy,” van Kasteren argued.

In his view, the only sustainable so-
lution would be for government and 
research communities to support 
science journalism. Which creates a 
paradox. Because how can science 
journalists remain independent if 
they are paid by the same organiza-
tions that you should follow critically 
and fearlessly? New models that can 
secure this must be developed.  v

Watchdogs or cheerleaders 
for science

 - will science journalism survive in the digital age

 Survival in a digital age - European Conference for Science Journalists 2014
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The daily news fix can be handled by quick visits to two or three on-
line news sites. Five years ago most Danish newspapers established 

teams of investigative journalists, in order to offer their readers something 
unique compared to the internet outlets. Most of the teams no longer 
exist, perhaps because investigative journalists are expensive as they pro-
duce less than the rest of the newsroom. Also it might be quite challen-
ging to find the right recipe on how investigative teams work efficiently. 
At the Danish newspaper Berlingske the investigative team is still active, 
and Mette Dahlgaard, part of the team, gave some insight into how they 
work, using the latest project as an example.

On the 16th of April The Danish 
Health Board and EMA (Europe-
an Medicines Agency) simulta-
neously sent out a press release 
concerning a number of batches 
of Herpicin (breast cancer medici-
ne)  which had been stolen by the 
Italian mafia and apparently were 
thinned, relabeled and sold on the 
European market by legal parallel 
importers.

The Danish press release con-
sisted of five sentences, and the 
main message was that none of 
the medicine was on the Danish 
market. 

“We decided to use the 
freedom of informati-
on law to get access to 
the documents in this 
case. We were surpri-
sed to get more than 
200 documents only 
from Denmark.” 

It turned out that even though 
no fake medicines were on the 
Danish market, a major Danish pa-
rallel importer did play a key role 
in the distribution of the diluted 
medicine at hospitals in Finland 
and Sweden.

In this case the story evolved by 
chance, and the findings showed 
that there was more to the case 
than the authorities had revealed. 
That authorities try to quiet down 
gaps in the control system is hig-
hly questionable and would have 
remained uncovered without in-
vestigative journalism.

“It is part of our method to re-
quest documents from the autho-
rities in cases where we sense that 
we haven’t got the full story,” Dah-
lgaard made clear.  v

Investigative 
journalism
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”I am a lot more optimistic 
now than I was five years 
ago, especially about 
coverage of environmental 
and biomedical issues”
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Investigative journalism has made 
a comeback. That goes in par-

ticular for science features. At least 
that is what Scientific American blog 
editor Curtis Brainard claims. The 
interesting part is that this in depth 
journalism is done by pioneers on 
the online media. Small indepen-
dent start-ups run by experienced 
science writers get attention for their 
coverage of especially environmen-
tal issues.

Thus a series by the five-year old 
internet startup InsideClimate News 
won the Pullitzer Prize last year for 
their coverage of an oil spill in Michi-
gan’s Kalamazoo River. 

The series was called “The Dilbit 
Disaster: Inside the Biggest Oil Spill 
You’ve Never Heard Of.” As the oil 
spill coincidentally occurred during 
the large ongoing offshore oil spill in 
the Mexican Gulf, all media attention 
was on that incident. The messy bu-
siness in the Kalamazoo River was al-
most forgotten – even though it was 
of a character which had much more 
damage to the local environment 
than the offshore spill.

InsideClimate News were persi-
stent and uncovered how the autho-
rities had no idea of what they were 
dealing with, as oil companies are 
not required to disclose which type 
of crude is running through their pi-

pes.
“The Dilbit Disaster was not only 

public service journalism at its best; 
it was new media at its best, and the 
Pulitzer victory brought InsideClima-
te News well-deserved recognition,” 
Brainard stated.

It wasn’t the first web-native out-
let to win the vaunted prize. In 2010 
ProPublica won the Pulitzer prize 
and later in 2012 The Huffington 
Post did the same, but those were 
large operations from the get-go. 

”Almost all of the ensuing news 
reports included the amusing ob-
servation that InsideClimate News 
didn’t even have an office in which 
to hang the award. Spread out 
across the country, the outlet’s small 
staff works from home or rents small 
offices,” Curtis Brainard noted.

This anticipates a new route for 
investigative journalism. Traditional 
newsrooms cut back on in-depth 
journalism while small and medi-
um-sized news operations prolifera-
te. Curtis mentioned the Pocantico 
Declaration and the creation of In-
vestigative News Network, an orga-
nization dedicated to promoting the 
non-profit model of journalism in an 
effort to address the ongoing crisis 
in the field. Today, the network has 
almost 100 members. Many of those 
member organizations of were foun-

ded by former newspaper journalists 
who had lost their jobs.

”It’s hard to tell how much the new 
generation of investigative news 
outlets is compensating for the over-
all losses in American journalism, but 
I’m a lot more optimistic now than I 
was five years ago, especially about 
coverage of environmental and bio-
medical issues,” Curtis stated.

While slightly positive about in-
vestigative science journalism, he 
is much more concerned about the 
secrecy of both public and corpo-
rate organizations in the US. Three 
years ago he surveyed hundreds of 
reporters from National Association 
of Science Writers, the Society of En-
vironmental Journalists and the As-
sociation of Health Care Journalists:

”I found that most their members 
think access to information and 
experts is just as bad, if not worse, 
than it was under the Bush admini-
stration. And they thought Bush aw-
ful,” he said.

Likewise companies in industries 
like oil and gas and pharmaceuticals 
continue to make it is as difficult as 
possible for journalists to do their 
jobs. 

”But, to end on a bright note, I’m 
fairly certain that those journalists 
won’t stop trying,” was Curtis Bra-
inards final remark.  v

A Comeback to 
investigative journalism

Investigative journalism has been cut back on traditional newsrooms. Instead, 
small independent enterprises have begun to blossom. New models show 

potential for a novel generation of investigative journalism.
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Former PhD-student Arun Mi-
cheelsen at the Danish research 

center OPUS introduced a number of 
characters, as he approached the po-
dium. Because any good tale needs 
certain types to get the story rolling.

First of all a trickster to put the sto-
ry in motion by pointing at some 
unbalance. Then a villain who causes 
the unbalance. A hero who will fight 
the villain to transform the chaos 
into idyll. Finally a helper, who help 
the hero to fight the villain.

“That is the stuff in fairytales. How-
ever in my case, I’m not sure who the 
villain, hero, helper and trickster are,” 
Micheelsen said.

And so the story began. The sto-
ry about the OPUS center, which 
professor in human nutrition Arne 
Astrup established with the help of 
important foundations. 

How the center together with 
co-owner of the restaurant NOMA 
Claus Meyer developed the New 
Nordic Diet (NND). 

How Micheelsens PhD concluded 
that, despite all the good intensions, 
NND would be unlikely to reach its 

objective to improve public health. 
How his methods and results were 

questioned by the management 
team, in a way that made him feel 
obligated to modify his results. Re-
sults which  were later hushed up by 
the communication office.

How a science journalist, Thomas 
Hoffmann kept close critical eyes on 
OPUS and published stories about 
this behavior of the management.

The ambition was to implement 
NND as a new public discourse for 
healthier living. This shoukd be done 
by creating a brand, which could fa-
cilitate a new culinary culture based 
on the ideals of local, seasonal, orga-
nic, environmental foodstuffs prepa-
red as home-cooked meals.

In order to manage communicati-
on, OPUS developed a communica-
tion strategy with specific goals and 
milestones in order to ensure the 
success of disseminating the NND. 
Before any scientific results were 
produced, OPUS started to dissemi-
nate the NND as a healthy and ac-
ceptable diet via cookbooks, TV-pro-
grams, newspapers and much more.

“My result stood in sharp contrast 
to the mission of the OPUS Center 
and the dispersal of New Nordic Diet 
to which OPUS had allocated over 1 
million Euros,” Micheelsen stated.

The management met his paper 
with comments that left the PhD 
student with the impression that to 
have his research accepted he would 
have to be more positive of the per-
ceived success of the New Nordic 
Diet. As a consequense he mode-
rated the conclusions to have his 
thesis and articles approved. When 
his conclusions reached the newspa-
pers – despite not being promoted 
from the communication office as 
other PhD thesis’s normally would 
be, he raised his critique of the OPUS 
Center’s mission and publication 
rules. 

“As a result, Arne Astrup criticized 
my research in public and social me-
dia. Indeed, Professor Arne Astup in-
sinuated that the research was bad 
science as well as biased. Also Claus 
Meyer, the developer of New

The hero or 
the villain?
the spin of universities

LET’S BE ETHICAL - European Conference for Science Journalists 2014
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Nordic Diet, participated in the pub-
lic debate, calling the research politi-
cized and not in touch with the real 
world,” Micheelsen said.

Copenhagen University launched 
their own investigation of the pub-
lication procedures in OPUS and 
concluded that Micheelsen had not 
been pressured. This was, in Micheel-
sens view because it would damage 

the brand value, which is very impor-
tant for science institutions today.

“What we have left is the fact that 
universities are now focusing on the 
brand and public standing in order 
to ensure funding for research. This 
means that science and scientific 
results have to be aligned with the 
necessary public, branding commu-
nication in order to ensure future 

funding”.
Micheelsen ended up with one fi-

nal appeal to the audience:
“It is up to you journalists to tell 

the story, and keep investigating 
the scientific results and not just 
‘copy-paste’ the universities press-re-
leases. And the stories you need 
to tell will probably not have your 
average hero or villain.”  v

Researchers all over the world 
are under more pressure than 

ever before. During the last decades, 
the pressure to publish has increa-
sed, and the competition for money 
makes it even more difficult to be a 
researcher today. With this stress, it 
is easy to assume that the temptati-
on to exaggerate results and commit 
scientific fraud has grown. 

“Is bad news for science good 
news for science journalism?” asked 
Professor Nicholas Steneck, director 
of the Research Ethics and Integrity 
Program of the Michigan Institute 
for Clinical and Health Research. 

It seems that there is plenty of 
bad news to report. When investiga-
ted, it turned out that both research 
misconduct and research misbehavi-
or are more common than expected. 
1 percent of the examined research 
results were fraud while between 
20-50 percent of the results were 
questionable due to sloppiness or 
poor design of methods or simply an 
exaggerated hype about a result in 
order to get new funding.

While it is certainly worth putting

attention to fraud, the question is, if 
journalists today are telling the right 
stories. Often, in the search for inte-
resting stories, News Outlets focus 
on what will make big headlines. Fra-
ud make big headlines and should of 
course be covered but it is also worth 
to spend time investigating the rea-
sons behind a hyped research result. 

“Journalists need to spend time re-
porting on forests rather than trees. 
Factors that drive research behavior 
are the most important stories,” Ste-
neck stressed.

He brought out several examples 

of how the research initiatives – such 
as The Human Genome Initiative and 
biorepositories – are carried out due 
to efficient spin from the institutions 
that provide the research. 

“These are the most important sto-
ries even though journalists might 
think that they are not the most in-
teresting stories. We need to discuss 
how journalists and researchers can 
work together to promote a balan-
ced view of the importance but also 
the limitations of research society, “ 
Steneck urged.  v

Scientific fraud
Report on the forest, not on the trees
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GENDER - European Conference for Science Journalists 2014

In 2008 Ingrid Wünning Tschol was 
one of the organizers of the scien-

tific program of ESOF in Barcelona. 
Only one of the many keynote spe-
akers was a woman. Although other 
women had been invited, they had 
all cancelled, and in the quick search 
for replacements, all substitutes tur-
ned out to be men.

“I realized that we needed a tool 
to find the outstanding women in 
science,” Wünning Tschol said.

In 2010 the database Academia-
Net was created by The Robert Bosch 
Stiftung. Since 2012 the portal has 

been gradually internationalized, 
and today it features the profile of 
1600 women scientists from all over 
Europe. It is now possible to find ex-
cellent female researchers with one 
mouse click.

“Women are severely underrepre-
sented in scientific leadership posi-
tions. AcademiaNet can help com-
mittees and commissions to find 
relevant profiles, but is also a great 
instrument for journalists and con-
ference organizers,” Wünning Tschol 
said.  v

Wanted: More female 
scientists in the news

Database shall help journalists to find the best female scientists

Only 20% of the professorships with the 
highest endowments are held by women 
throughout the EU.

To be selected one must be nominated by 
one of AcademiaNet’s scientific partner 
organizations. A steering committee 
will evaluate the candidate by a set of 
standards.

At the moment it is possible to search for 
profiles in 26 different countries. 
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Anita Frank Goth from KVINFO 
put Denmark under the mag-

nifying glass and detected many 
gender flaws. In 2014, the media is 
still governed by men. They hold 80 
percent of the positions. 

Expertise comes with age, said 
Goth, but: Women over 50 years 
have a severe problem in Denmark. 
They make up only 23 percent of the 
experts which go on TV screen on 
various scientific issues. This even 
though KVINFO during many years-
has had a database like Akademia-
Net for Danish female experts.

“Shut up and stay beautiful”, the 
KVINFO spokesperson summed up 
the gender situation in Denmark, 
broadly hailed as a liberal, participa-
tive country with equal opportuniti-
es.  v

Shut up 
and stay beautiful

Danish media is still governed by men
By Wolfgang C. Goede, EUSJA honorary secretary
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Jacòme Armas was one of the 
stars at the first European 

Conference for Science Journa-
lists (ECSJ), the curtain raiser at this 
year’s Euroscience Open Forum in 
Copenhagen. The physicist raised 
the question of why most people are 
not interested in science and offered 
an answer. “School sucks,” he exclai-
med. Our educational system makes 
children lose interest in science. As 
young adults, they hang out in pubs 
and drink beer rather than pursuing 
their curiosity. “So you have to mer-
ge drinking and scientific informati-
on into one platform,” he argued. If, 
in addition, you provide a framework 
of art then hundreds of people will 
flock in. 

A recent session asked whether we 
could become super-duper geeks if 
we improved our brain performan-
ce by stimulating it. The renowned 
experimental psychologist Roi Co-
hen Kadosh, Oxford University, pre-
sented this subject using unusual 
pictures. Afterwards, the star ming-
led with the audience, and everyone 
was able to chat with him about the 
limits of human enhancement to the 
accompaniment of tunes played on 
Turkish instruments, while smoky 
dry-ice chilled drinks such as Primor-
dial Soup, Fracking Fluid or Famous 
Penicillin were served.

The Christiania format differs in 
many ways from conventional lec-
turing and interactive forums. A lec-
turer is introduced by a short movie, 
consisting of a walk through natural 
phenomena as if one is being tele-
ported to a different world, explai-
ned Armas.

The events range from the explo-
ration of weird insects to cannabis 
medicine, from the investigation of 
the collective social stupidity of hu-
mans to the construction of biologi-
cal time machines, from stardust as 
the origin of life to the question of 
whether the universe has a consci-
ousness. In four years, dozens of ses-
sions have been successfully staged.

Widely popular topics are given 
a special spin to spice them up and 
make them even more intriguing. 
This recipe is also known from popu-
lar magazines. However, the Copen-
hagen seduction to enlightenment 
comes free and is casual and intera-
ctive, just as if you were going into 
a pub. No entrance fees are charged, 
big shots including Nobel laureates 
lecture for free, and financial gains 
are given to developing countries to 
finance research there. The overall 
policy in the Byens Lys underground 
theatre is quite hippy- like: sharing 
knowledge with everybody. Partners 
who launch this platform abroad are 

welcome. 
Science is, in the science & cock-

tails inventor’s words, “not much 
different than other forms of art”. 
He compares painting with physics. 
“Realist painters are aided by a vi-
sual language when attempting to 
accurately describe reality, while 
theoretical physicists use mathema-
tics as a language to describe reality,” 
he explains. 

There is a catch, however. “The 
notion of truth in art is not as unam-
biguous as in science,” he ponders: 
science many times misses “a notion 
of community-based knowledge”. 
From all this, Armas derives a new 
definition of art which is a “person’s 
individual science” and science as 
“an art with concrete boundaries”. 
Common to both is the method, he 
states: “an endless attempt to de-
scribe concepts, ideas, phenomena 
either subjectively or objectively. 
After all, science and art have always 
been considered twins. Traditionally 
a researcher is an artist.” 

To merge science and art is a pro-
cess of deconstruction, he said, in 
summing up his presentation at 
ECSJ. He gave thanks for the award 
that he received for his pioneering 
work from Jens Degett, chairman of 
the Danish Science Journalists’ asso-
ciation.  v

Nerdy Science 
goes hippy

Cafés scientifiques and science slams are old news. A new format, science & cocktails, is 
attracting non-scientists in crowds. The synthesis of science and loose lectures, music and 
exotic drinks comes from Copenhagen’s famous hippy district and Freetown of Christiania.

By Wolfgang C. Goede, EUSJA honorary secretary
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